
MEMORANDUM

DATE: February 6, 2012

TO: Sabrina Franconeri, COSK2230 Instructor

FROM: Carly Maloney

SUBJECT: Article Summary Assignment

In response to your request for a summary of an article pertaining to my major, I have obtained the following information. I am currently studying Public Relations here at Robert Morris University, and I found an article relating my major to the type of career I plan on having. My article is titled, “‘I Just Say I’m in Advertising’: A Public Relations Identity Crisis?”. I had found this article in the Canadian Journal of Communication published in 2009. I feel as though this article relates directly to the workplace because it involves a study of people who are actually in the workplace, how they feel about calling themselves PR practitioners, and problems that can arise when they refer to themselves as one. It also relates to the workplace because it covers many issues that arise for PR practitioner when they actually find a job. These people who find these jobs usually come across an identity crisis because the term “public relations” has yet to be defined. This is the first problem with the public relations career.

Information spanning from organizations such as the Canadian Public Relations Society (CPRS), the International Association of Business Communicators (IABC), and the Public Relations Society of America (PRSA) was included in this study. Even though these three main groups are working together toward the same common goal, they each actually have different definitions of what “public relations” is. This is where the identity crisis begins for PR practitioners.


                         Definition


 

       Source

The management function which evaluates


public attitudes, identifies the policies and 


procedures of an individual or organization 

Canadian Public Relations Society


with the public interest, and plans and 


executes a program of action to earn public


understanding and acceptance.


The management function which establishes


and maintains mutually beneficial relationships
       Cutlip, Center, and Broom 


between an organization and the publics on


whom its success or failure begins.
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Secondly, gender is a problem in this field of study. Even though a study has proven that women outnumber men by 20% in this field, men still hold down the senior positions in PR firms. Even though women typically represent these firms, and public relations altogether, men are more likely to be promoted regardless of their position.

The final problem stated in this article revolves around ethical standpoints. Many people refer to PR practitioners as “spin doctors”. The term has a bad connotation, and so does the term “public relations”. Because of things that have happened in the past revolving public relations, people begin to relate the practitioners to the dirty work instead of the company that is actually committing it. This has caused PR practitioners to refer to himself or herself as involved with advertising or marketing as opposed to PR. They distance themselves from this because they do not want the negative connotation to follow them around. The main reason why PR has become synonymous with negative issues is because of mass media. This may be caused by the first problem with PR. It does not have a solid definition as to what it contains or involves.

Altogether, these three problems will affect me when it comes to my later career. These issues revolve around not only my future job, but also my gender and my ethical standpoints. I expect to run in to these problems in my future, but by then maybe the stated problems will be less conflicting.


